
Event Marketer’s March jobs guide featuring the best agencies and event 
organizations in the business—and why top talent should work there

GREAT PLACES TO WORK IN EXPERIENTIAL

Whether you’re rebuilding your team from the ground up, recruiting specialized positions or fine-tuning your talent pool for a busy 2023, you need the 
industry’s best workers to want to work for you.

This March, Event Marketer is releasing the experiential industry’s only guide to Great Places to Work in Experiential—a multi-page feature profiling the 
best agencies, suppliers and event organizations to work for in a post-pandemic economy. Each profile will include details on:

	 •	 Company Culture: What makes you a great place to work? What’s your competitive edge?

	 •	 Flexible Policies: How have you evolved to meet the changing needs of employees in 2023?

	 •	 Great Work: What makes your events exciting and gratifying to work on?

	 •	 Leadership: Who is leading the charge in your organization and what’s their mantra?

	 •	 Testimonials: What do current employees have to say?

	 •	 Cool Bennies: Got a generous parental leave policy? Four-day workweek? 	
		  Generous vacation?

There’s never been a more critical time to have the right team in 
place. Be a part of our special March guide 
and get your people and your culture in 
front of more than 10,000 readers in print, 
66,000 online and 67,000 more across Event 
Marketer’s social media platforms.

More than 
66,000 event 

professionals 
read Event 
Marketer

Show off your company’s unique capabilities 
when the job market is fluid and top talent 

is looking for their next move

42453



FULL-PAGE PROFILE
Showcase your culture, your people, your work and why experiential pros should want to work for you.

•	 Profile includes: Your logo, contact information, URL, and details on: company culture, benefits, the work you do, your 
leadership, what employees say, and more. (Note: content may be edited for length and clarity.)

•	 PDF of the profile will be hyperlinked from the online feature at eventmarketer.com to drive interested prospects to you.

•	 Your URL and contact email will be hyperlinked online to enable quick and easy access to your team.

•	 BONUS: The Great Places to Work in Experiential guide will be distributed to Event Marketer’s full database (66,000 marketers) 
as a downloadable PDF, promoted on LinkedIn and across social media (60,000+ followers).

Cost: $4,995 

FULL-PAGE PROFILE + CASE STUDY OF EXCELLENCE
Shine a full-page spotlight on the great work you do through one of your most successful case studies—in front of 
prospective employees.

•	 Features insights into your unique services, stand-out solutions and clients—all showcased in the context of a successful,  
real-world event. A highly contextual way to let the industry know who you are and what you’re made of. 

•	 PDF of the profile will be hyperlinked from the online feature at eventmarketer.com to drive interested prospects to you. 

•	 BONUS: The Great Places to Work in Experiential guide will be distributed to Event Marketer’s full database (66,000 marketers) 
as a downloadable PDF, promoted on LinkedIn and across social media (60,000+ followers).

Cost: $8,995 $6,995

CONTACT: Alex Chung | National Sales Director | achung@accessintel.com | 203.899.8463
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NAACP Celebrates the Success of their 111th 
National Convention Online NAACP’s First Ever 
Virtual Livestreamed Convention, powered by IMT

From September 13th – 26th, the National Association for 
the Advancement of Colored People (NAACP), the largest 
and most pre-eminent civil rights organization in the nation 
held it’s 111th National Convention entirely online. Chosen 
as the official production partner for this year’s virtual sum-
mit, Infinity Marketing Team (IMT) worked closely with the 
NAACP to produce over 25 live and on-demand sessions that 
garnered 527,000 views across NAACP’s Convention website, 
Facebook, and YouTube.

Already postponed in its original form as a physical event, 
the continuing pandemic in the country caused the NAACP 
to consider new options for its influential national conven-
tion and resolutions plenary. The virtual livestream format 
provided an exciting and effective solution that would allow 
the convention to safely continue its vital dialogues.

The convention kicked off on Sunday, September 13th with 
an unforgettable opening address from NAACP President & 
CEO, Derrick Johnson, and featured legendary musical perfor-
mances by Kierra Sheard and Jamison Ross. Following this 
and throughout the next two weeks, over 137 of the world’s 
top social activists, industry leaders, and public servants 
came together virtually, to champion solutions to some of 
the world’s most pressing topics including COVID-19, voter 
suppression, police brutality, racism, and the 2020 election. 
Vice Presidential Candidate Senator Kamala Harris, New 
York Times bestselling author, political leader and recent 
documentary film-subject Stacey Abrams, and legendary 
producer and author of the Black Panther Marvel Comics 
series Reginald Hudlin are among the long list of renowned 
speakers who participated in this year’s convention.

Crowd and Media response to the livestream event exceeded 
NAACP’s expectations with: 
 
 - 527k Stream Views

 - Multiple NPI Press Articles including pieces published by:  
    Boston Globe, GBH, Boston Herald + More!

For further information, please contact Elliott Elsner with 
Infinity Marketing Team at: Elliott@infinitymarketing.com.

CAMPAIGN: NAACP 111TH NATIONAL CONVENTION 
CLIENT: NAACP
AGENCY: INFINITY MARKETING TEAM

CONTACT INFO 
ELLIOTT ELSNER 
ELLIOTT@INFINITYMARKETING.COM
917.301.5395 
INFINITYMARKETING.COM

Infinity Marketing Team assisted the NAACP 
in producing an amazing 111th NAACP National 
Convention virtually for the very first time. The 
professionalism and expertise that IMT brought, 
allowed us to successfully hold our very unique 
and intricate meetings for all of our members 
and guests. Throughout our convention, IMT 
was flexible and reliable. These qualities were 
invaluable.

“

”- Gina Lawrence, Director for Events Planning
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CORE CAPABILITIES: DigitalEXP by Pinnacle — a robust, virtual platform built to actually engage your audience. 
Offering best-in-class technology and services, DigitalEXP is one of the most versatile, engaging and effective 
virtual solutions available for brands. On the platform we create purpose-driven, 3D experiences that empower 
your audience to control their own journey. 

KEY FEATURES: DigitalEXP has all the features and integrations you’ll need to tell your story and engage your 
audience. Build connections through real-time chat and video plus attendee matchmaking and networking 
opportunities. Leverage both live and on-demand content. Enable content downloads, meeting scheduling, 
in-experience point of sale and notifications.

ATTENDEE ENGAGEMENT TOOLS: Attendees are immersed in the event and empowered to engage, their way. 
Giving attendees the freedom to explore transforms attendance into real conversation. Our audience engagement 
tools are tailored for each brand experience and include options to reach brand representatives, connect with 
attendees, and share on their own networks, all in the moment. 

ANALYTICS CAPABILITIES: From traffic heat maps to user demographics and behavior data, you’ll know 
who your guests are and how they’re experiencing your event. Real-time analytics track activity of each guest 
at every touchpoint allowing for on-the-fly optimization. We analyze and leverage insights to drive continuous 
improvement.   

PRICING: Quotes available upon request. 

CLIENT LIST: Some DigitalEXP clients include: Canon Medical Systems, NIKE, Magna International, Snowflake, 
Eyeque, The Marketing Arm, Vocera, Zscaler, Hunter Industries, Travere Therapeutics, Zeiss, Mindray, UBER

CLIENT CASE STUDY SNAPSHOT: Using DigitalEXP, we created the Canon Museum of Medical Art. 2000 
guests from over 87 countries participated during RSNA. Nine product galleries feature content at every turn—
the space, effectively 68,000 sq. ft., hosted 135 content hot spots and 2000+ multimedia assets. The results? 
Fantastic visitor participation through hundreds of live demos, thousands of chat sessions and tens of thousands 
of impressions. The experience is still live and used as a marketing, recruiting and sales tool open to visit at any 
time.

ONE CLIENT TESTIMONIAL: “Pinnacle delivered a next-level virtual event experience that transcended any 
other virtual event effort I have seen before.” – Francis Mao, Snowflake

DIGITALEXP

GREAT PLACES TO WORK 
IN EXPERIENTIAL

GREAT PLACES TO WORK 
IN EXPERIENTIAL



CONTACT: Alex Chung | National Sales Director | achung@accessintel.com | 203.899.8463

FULL-PAGE PROFILE + EXECUTIVE Q&A: THE EXPERIENTIAL SKILLSET OF THE FUTURE
Shine a spotlight on one of your executives and showcase their thinking on the future of live event roles and skillsets at a 
time when prospective employees are primed and looking for new careers. Show off your company’s unique capabilities and 
thinking at a time when the job market is fluid and top talent is looking for their next move.

•	 Full-page Q&A runs opposite your profile in the Great Places to Work in Experiential special section. 

•	 PDF of the profile will be hyperlinked from the online feature at eventmarketer.com to drive interested 
prospects to you.  

•	 Features insights into your unique services, stand-out work and clients. A highly contextual way to 
let the industry know who you are and why your company is a great place to work.

•	 BONUS: The Great Places to Work in Experiential guide will be distributed to Event Marketer’s full database (66,000 marketers) 
as a downloadable PDF, promoted on LinkedIn and across social media (60,000+ followers).

Cost: $8,995  $6,995

EXECUTIVE ROUNDTABLE: EARNING AND KEEPING TOP TALENT
Put your executive in the spotlight among other top industry leaders in a high-profile roundtable discussion on the future of 
experiential roles, careers and skillsets, and what event organizations will need to do to earn—and keep—the best people. 
Position your company and its leadership as forward-thinking. Show off your company’s unique perspective at a time when 
prospective employees are looking for new opportunities.

•	 Only six seats are available for this exclusive roundtable conversation. Moderated virtually by an EM editor—we’ll send you the 
question pool and your executive can choose which questions to answer.

•	 The six-page roundtable special feature runs in Event Marketer’s March issue mailed to 10,000 event marketers.

•	 Roundtable will run adjacent to the Great Places to Work in Experiential feature for appropriate context and 
visibility.

•	 BONUS: The Great Places to Work in Experiential guide will be distributed to Event Marketer’s full database 
(66,000 marketers) as a downloadable PDF, promoted on LinkedIn and across social media (60,000+ followers).

Cost: $12,500  $7,995

A great 
opportunity 
to showcase 
your top HR 
executive!

A great 
opportunity 
to showcase 
your top HR 
executive!
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SAMPLING LEADERS 
Q&A
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Sampling Leaders Q&A 

SUSIE SAPP
BUSINESS DEVELOPMENT 
MANAGER – FIELD MARKETING

SusieS@switch.us
314.206.4596

@SwitchSTL 
@SwitchSTL

Tell us a little bit about yourselves.
Switch has successfully executed fi eld sampling campaigns 

for over 30 years. Our success is due to making every program a 
brand-specifi c experience, whether it’s through retail sampling, 
an infl uencer program, or a nationwide mobile tour. Our goal is to 
always engage consumers right at the point of need with a fun, 
yet compelling, brand-specifi c story.

What are your fi eld sampling capabilities?
Switch is your go-to agency to handle everything: hiring brand 

managers, handling payroll, customizing vehicle wraps, and 
producing one-of-a-kind displays. From creative to fabrication 
to operations & logistics, Switch has the in-house resources to 
handle any size sampling program.

Is there a client category that speaks sampling better than 
others… and why? 

Since our inception, we have created award-winning programs 
for numerous industries, including healthcare, construction, 
beverage, snacks, energy, automotive, CPG, sports, agriculture, 
and entertainment. All clients need consumer engagement – 
face-to-face, one-on-one.

How is sampling evolving?  
Now, more than ever before, consumers want to know WHY

they should choose a brand and not simply WHAT the brand is 
o� ering. With so many products on the market, consumers want 
to feel more connected to a brand and understand what the brand 
stands for. 

How do you communicate the “WHY” to consumers? 
Storytelling is key, and that is one of our strengths at Switch. 

Developing a sampling campaign around a specifi c message, idea, 
or feeling, is just as important as the quality of a product. Our 
capabilities and experience in the fi eld help us identify what story 
consumers want to hear and how to best tell it. It’s our mission to 
fi nd a way to bring a product to life and explain why it’s benefi cial 
to consumers.

How do you make sure your sampling campaigns are 
successful?

We fi nd dedicated, outgoing people who embody the attributes 
of the brand and then train, train, train. True Brand Ambassadors 
ultimately become an extension of the brand and can easily 
communicate its lifestyle and product benefi ts. An authentic 
message results in a better sampling experience for the consumer 
– one that is longer and more informed. 

How do you track ROI in sampling outside of purchase in-store?  
We use our own proprietary event management tool to collect, 

measure, and visualize data from our clients’ programs. Our team 
of experts analyzes this data to provide comparative benchmarks 
and actionable insights against our clients’ KPIs.

What are the top three sampling mistakes you see other 
sampling programs commonly make?  

1. Hiring the wrong people to represent the brand.  2. Improper 
training – If you don’t spend the time to train to tell the right 
story, the message is lost. 3. Not investing in the overall 
experience.

Why invest in the overall experience?
In fi eld marketing, impressions matter. How you look and feel 

to a consumer is key and fi nding that “place” in the consumer 
brain space is equally as important. Once the brand sticks there, 
consumers will remember you, and then you’ll know you did your 
job.

Tell us about one of your sampling cases from the last 12 
months.

We can’t play favorites, can we? Check us out at switch.us/
favorites.

FEATURED LEADER
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