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For creators of the brand experience.
	The Brief: ‘Smackable’ Billboards and Subterranean Cooking
This week’s hot takes on hot topics in experiential marketing cover “smackable” billboards, subterranean pizza parties and the Malmö Oat Milkers.
The post The Brief: ‘Smackable’ Billboards and Subterranean Cooking appeared first on Event Marketer.
	Ignite by 4-H Summit: Ideas and Inspiration from a Conference Built for Teens
What can event marketers expect from the next generation of event attendee? Look no further than the National 4-H Council’s Ignite Summit, a teen-centered event for 1,200 high schoolers and adult educators, which significantly reduced its number of “structured” breakout sessions on offer between the inaugural event in 2023 and this year’s event. That decision paid off. Held March 13-17, [&#8230;]
The post Ignite by 4-H Summit: Ideas and Inspiration from a Conference Built for Teens appeared first on Event Marketer.
	As Las Vegas Bets on Big Sporting Events, Brands and Agencies Offer Tips for Activating in the City
Las Vegas has long been known as Sin City, but lately, the city has vied for the moniker of “Sports and Entertainment Capital of the World,” particularly leaning into sports with the addition of pro sports franchises. With the dust settled on this year’s Super Bowl, we asked several brand marketers and agency executives to reflect on their recent experiences activating in Las Vegas and share their perspectives for successfully navigating the planning, local approvals and excitement on the ground. We rounded up their top eight tips.
The post As Las Vegas Bets on Big Sporting Events, Brands and Agencies Offer Tips for Activating in the City appeared first on Event Marketer.
	BÉIS Partners with Scrub Daddy, Branch Basics on a ‘Car Wash’ for Luggage
Following last year’s three-city hotel pop-up program, BÉIS kicked off 2024 with a fresh spin on the brick-and-mortar takeover. The e-commerce luggage brand in February converted a 1,940-square-foot retail space on Melrose Ave. in West Hollywood, L.A., into a “car wash” for scuffed-up suitcases and bags.
The post BÉIS Partners with Scrub Daddy, Branch Basics on a ‘Car Wash’ for Luggage appeared first on Event Marketer.
	How to Create a Micro-experience: Four Tips from Nespresso
When Nespresso transformed an elevator at New York’s One World Trade Center into the stylish, two-person Vertuo Pop Café last month, the footprint may have been small, but the feat was not.
The post How to Create a Micro-experience: Four Tips from Nespresso appeared first on Event Marketer.

